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Impacts of Mobile Broadband on Banking Transactions
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ABSTRACT

This study aims at the investigation of factors that influence bank customers to use
channels of banking service which include traditional service at the bank, electronic banking (e-
banking) via fixed internet and mobile banking (m-banking) via mobile phone. It focuses on only
customers of Krung Thai Bank Public Company Limited at a branch of Suthep Road.

Results from descriptive statistics discover that in 2014 the commute of customers to
the bank falls while the transaction via m-banking rises but the usage of e-Banking remains
constant.

Results from Tobit regression model reflect the fall of the commute to the bank and
the rise of m-Banking emphasize the influence of smartphone and fixed internet at home. It is

clear that digital banking transactions are gaining momentum in banking system. It may even



impact the reduction of bank staffs who are replaced by the digital transactions. Therefore,
commercial banks should improve their services through e-Banking and m-Banking to gain the
competitive advantage. Besides, bank staffs should adapt themselves to this new situation that
e-Banking and m-Banking are coming to be an important part of banking transactions.
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